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Even a slight improvement  in efficiency  will have a drastic effect 

on welfare, given the scale of the agriculture sector  
Information Source : RML  
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Á Design, develop, and deploy a 

cost efficient mobile based  

marketing system for farmers 

 

Á System will help them in several 

marketing / farming related 

issues throughout a crop cycle 

 

Á Collective trading system that 

taps into the strengths of user-

generated collaborative efforts 

and location-based services 

 

Á System aims to increase the 

productivity and  earning by 

decreasing the high operating 

costs and low selling prices.  

 





 

No of  Users : 35 +  04 
 

Education   :  

 

 

 

 

 

 

 

 

 

Occupation : Farmer, Secondary  support  ( Women,  Children),government  employee  

     small  business, shop- keeper,  Political  Leader, labor  ,semi-employed  , 

     unemployed . 

 

Methods : 

 Unstructured  Interview  

  Contextual  Inquiry  

 Questionnaires  ( wherever  applicable)  

 

State :  Uttar  Pradesh , Maharashtra  

 

Place :         Lakhimpur  Kheri  District   (09 Village),  Shagunabaugh  
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