Design and traget customer collaboration

co-designed
market-driven
Product

market and social acceptance

CO

®
d es I g n design with the people

Greater market share,
-h higher profits
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Better ideas, improved
creativity, better
understanding of how users

engage with services H

Engaging customers
and consumers in the
design process

0 Higher satisfaction, better

service experiences, higher
Improved services, customer loyalty, improved
better fit with users customer relations

Greater social impact

Engaging consumers in the
development, design and delivery of
social services

Improved focus on consumers;
seeing consumers as active
participants and assets in the
service process

More effective services; better
relationships between consumers and
service providers; consumers having more
control over their futures

https://secure.csi.edu.au/site/Home/Blog.aspx?defaultblog=https.//blog.csi.edu.
au/2012/06/co-designing-for-social-good/



