





e User Cognition for selecting a product ..
e Existing form of packaging in departmental stores

e Sales pitch

e Market Strategy

e Contextual study — where are we going to sell

e Existing trends of other brands

— Who will be the target user
— What should be the cost
— What promise my product should do
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e |deation with doodling
 Form Exploration

 Branding
e Campaigning
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To release your mind from pre defined images...
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Novice painting in a novice studio






& *h 1
¥ b LI P

Pattern recognition to explore form
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Abstract form on abstract grid
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Tea packaging *







Form Exploration
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Form visualization
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Flow of texture and form together
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Brain Storming
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Teening up your Senses

Symbols Tea Leaf
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Savoring the flavor in every sip
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*See Bottle




* See Cap
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Savoring the flavor in every sip




"From the far famed tea estates of

we bring you a whole new range o

"From the far famed tea estates of assam, we

"From the far famed tea estates of assam, we bri bring you a whole new range of black teas, so teas, so pure and perfect that itis

a whole new range of black teas, so pure and pe pure and perfect that it is acknowledged around acknowledged around the world as the

that it is acknowledged around thd world as th the world as the best breakfast tea!!!! The right best breakfast tea!!!l The right balance of

balance of aroma and color adding to the

breakfast tea!!!! The right balance of aroma and aroma and color adding to the richness in

adding to the richness in taste makes tea drink vichness inmate makes sea/drinkingawondeel taste makes tea drinking a wonderful

experience every SIﬂl‘,]t‘ ume. - = ~ £
wonderful experience every single time. ! TP experience every single time.

So indulge yourself and pamper your senses! 7 h
So indulge yourself and pamper your senses!! ° So indulge yourself and pamper

senses!i!! "

Savoring the flavor in every sip

Poster for Promotion
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Savaring the flavor in every sip -~
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