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What did I do during the Internship ¢

Kiosk project for
Chhatrapati Shivaji Maharaj Sangrahalay, Mumbai

(formerly, Prince of Wales Museum)

What is the kiosk supposed to do?

What content is the kiosk supposed to have?

What difference should the kiosk make to visitors’ experience?

Could the design be started right-away?
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Kiosks for Museum

Studying the Primary Users - The Visitors

e Seeking design directions.

* Finding visitor needs and expectations.

* Ways in which the content can be presented to make it engaging.
e User studies at Raja Dinkar Kelkar Museum, Pune.

 Visit to Chhatrapati Shivaji Maharaj Sangrahalay. Mumbeai.
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Finding answers to some questions

Why do people come to a museum?

What are the different types of visitors coming to museums?

What makes visitors look at things and get amazed?

What are the visitors looking for? What information do they need?
What questions do people ask or talk about? At a particular time,
what is the information needed?

How do users understand the artefacts? Do they associate the
artefacts with present day products?

Are details of an artwork skipped / missed by visitors? Do they just
pass by overlooking some artefacts? What are such artefacts? Why
do visitors miss them (because of their size, colour, prominence in
display, etc.)?

What’are the interest levels 'of various visitors?
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Visitor Studies

Finding answers to some questions

 Why do people come to a museum?

e What are the different types of visitors coming to museums?

e What makes visitors look at things and get amazed?

e What are the visitors looking for? What information do they need?

e What questions do people ask or talk about? At a particular time,
what is the information needed?



Visitor Studies

More questions ...

* How do users understand the artefacts? Do they associate the
artefacts with present day products?

e Are details of an artwork skipped / missed by visitors? Why?
 What are the interest levels of various visitors?

* Why would they come again?
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Methodology

e Contextual inquiry
* Survey using questionnaires

e Visitor observation



Visitor Studies

Contextual inquiry

e Interviews

e Age group: Youth ( ~ 18 to 30 years)



Contextual Inquiry

Focus

Past museum visits.

 Likings and interests.

e Prior knowledge about artefacts and the source of this knowledge.
e Appreciation and understanding of the artefacts and their use.

* Questions and queries about artefacts.

e Overall experience in the museum.



Contextual Inquiry
Affinity
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Contextual Inquiry

Findings

User statements

q Observations

Insights

\‘\ ,/ . D .
‘@f Design idea / Recommendation

A Breakdowns / Concerns
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Visitor Studies

Survey using questionnaire

Demographic data

e Appreciation levels of different visitors.

e Crucial aspects in the presentation of artefacts.
 Likings and interests of different visitor groups.
 Value addition to the visitors.

e Time spent by the visitors.
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Survey using questionnaire

Data and Interpretation
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Visitor Studies

Visitor Observation

Different kinds of groups

 Interactions between visitors

 Social behaviour of groups

» Expressions, gestures and postures of visitors

e The movement patterns of visitors in the museum

e Lookout of visitors (What they are looking for?)



Visitor Observation

Findings
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Kiosk

Constraints and Considerations

* Be easily learnable and fun to use

* Provoke visitors to take interest in history and culture
e Educate the visitors about the collection

 Prioritise information as per the visitors choice

* Have playfulness | Bea memorable experience

» Discourage monopolisation of kiosk and regulate dwell time per visitor






Area 1:
Museum Title &
Welcome note

Gallery Title &
Moving Images of Artefacts

Language Selection
(How to select shown using icons)

Space for giving directions e.g. press the button of your choice




Raja Dinkar Kelkar Museum
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Who are you?

(Touch a picture and select)
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Name of the gallery

Application zone 1:
Applications arranged as per
user’s age-group and most
likely preferences

Application zone 2:
Applications arranged as per
user’s age-group and more
likely preferences

Application zone 3:
Applications arranged as per
user’s age-group and likely
preferences

Space for giving directions e.q. press the button of your choice
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Learnings

Design Research

e Learning and understanding the exact requirements of a project.
e Deciding whether research is really required or not.

 Selecting or developing an appropriate method to do the research.
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Learnings

Design Project Management

e Understanding the roles various people play.

 Insights into how a project is run within the constraints of time and
resources.

 Creativity has to be focused on finishing the project in the best way
but within the time constraint.
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Project Execution



Learnings

Project Execution

Stagewise corrections and iterations in design.

e Documentation of the stages.

Maintaining a records.

Scheduling work, meeting deadlines and time management.
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