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Foley Designs Pvt Ltd. is a Bengaluru based multi-
disciplinary design studio founded in 2006 by Indus-
trial designer Michael Foley. Foley Designs is known 
for its innovative thinking processes, zeal for design, 
originality of thought and the ability to use market 
and consumer understanding to create new bench-
marks in design. Every design at the studio revolves 
around a mark of inventive thinking. 

Foleydesigns consistently attempts to deliver de-

Foleydesigns has been involved in landmark projects 
such as the design of the Queen’s Baton for the 2010 
Commonwealth Games and several world-class prod-
ucts for the Indian and global market. 

Foley Designs
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As one of India’s leading product designers, Michael has won ac-
colades and recognition internationally. After working for 14 years 
at Titan, he founded Foley Designs, which has become one of 
the leading multidisciplinary design studios in the country under 
his creative leadership. He is also the founder of TLV Solutions, 
a design execution company, with the intent of delivering simple 
and innovative product designs combined with world class design 
realisation.

Michael Foley
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Founded in 2013, the company started by creating drivetrain 
for hybrid conversions and the company changed to full elec-
tric solutions in 2016. In 2018, they showcased their full electric 
three-wheeler at the AutoExpo in New Delhi. Now, they have be-
gun series production. 

Currently the company is focusing on the developing a new much 
larger and advanced Elelctric commercial/Passenger vehicle.

ALTIGREEN PROPULSION LABS
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Motor Cab/Auto Rickshaw Vehicle Paint Regulations - Statewise

Colour of the hood of all Motorcab(AutoRick-
shaws) shall be painted in cream yellow and 
rest of  of the body in Black

*Provided that if the hood of such cab is collaps-
ible or removable, a band of 75 millimetres wide 
shall be painted in cream yellow on the upper 
most metal part of the body. 

Haryana  Uttar Pradesh  Punjab  Telangana  Andhra Pradesh  Karnataka  Kerala  Mizoram  Goa  Ma-
harashtra  Gujarat  Madhya Pradesh Chattisgarh  Odisha  Rajasthan  West Bengal  Jharkhand  Bihar  
J&K  Sikkim  Assam  Arunachal Pradesh  Nagaland  Manipur  Uttarakhand  Tripura
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Motor Cab/Auto Rickshaw Vehicle Paint Regulations
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Motor Cab/Auto Rickshaw Vehicle Paint Regulations - Statewise

Every auto-rickshaw for which 
a contract carriage permit 
is granted by the Regional 
Transport Authorities in the 
State shall be painted in yel-
low colour over the body.

12



for Electric Autorikshaws or Auto Rickshaws driven by women.
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Commercial Vehicle Paint Regulations - Statewise

Every goods vehicle shall be painted in highway yellow colour either fully or is 
front and rear portion in highway yellow colour:

Full Body Yellow

Highway Yellow on Hood

Highway Yellow on Tail

Telangana   Andhra Pradesh   
Tamil Nadu   Karnataka   Kerala
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Commercial Vehicle Paint Regulations - Statewise
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Commercial Vehicle Paint Regulations in Rest of India.
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/ ALTIGREEN - PROTOTYPE #1
Assignment

Refer the 3D CAD model and build a 1:1 Interactive model of the 

• The model should be built in manner that each part can be 
disassembled,transported and reassembled with ease.

• The model should be built with as less material possible to 
avoid wastage.

• The goal is to understand,analyze and evaluate the scale,vol-
ume, interior space, ergonomics and aesthetics of the design

• The model is be presented in front of the client to explain the 
design choices.

• The Model should be precise, neat and sturdy.

Time Duration 
5 Weeks

Materials Used 
Wood,Foam Board and Acrylic 

All images shown in the document are strictly con�dential  and intellectual property of Foley Designs Pvt Ltd. and 
Altigreen Propulsion Labs Ltd.  �ese images are not be shared with a third party without a written consent from Foley 
Designs Private Ltd.
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Assembling Wooden frames

1 2 3

6mm thick Plywood Doors

/ ALTIGREEN - PROTOTYPE #1 - PROCESS
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/ PROTOTYPE #1 - PROCESS



Side Panels

4 5 6

Rear Panels Rear Panels
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Front and Roof Paneling

7 8 9

3mm Acrylic panels for Glass Finishing Details
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Front 3/4 View with Door option A Front View

/ ALTIGREEN - PROTOTYPE #1 - COMPLETED MODEL
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/ ALTIGREEN 3W PROJECT

Rear 3/4 View with Door option A Side View with Door option A
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/ PROTOTYPE #1 - COMPLETED MODEL



Side View with Door option B Front 3/4 View with Door option A
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Interior Option A Interior Option A
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/ ALTIGREEN 3W PROJECT

Interior Option A
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/ Design Colour, Material and Finish for a Limited/Special Edition 
of an existing vehicle in a relevent context.

Objectives

• Get familiar with the CMF design process and strategies

• Learn 3D Modeling and Visualization (Blender)
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Anniversaries

Limited editions are small runs of items that are intended 
to create a sense of exclusivity.

Limited-time product releases work well for large re-
tailers because they can quickly gain traction and sell a 
large quantity of products to their already established 
customer base. Large companies have more marketing 
power than smaller retailers — the key to a successful 
limited-time product.
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Co-branding enables businesses to build or enhance their 
brand by partnering with another respected business. 
Two brands coming together establishes credibility be-

other’s assets and thus strengthen their position in a giv-
en market.
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Following the likes performance scooters like 
Aprilia SR150 TVS launched Ntorq in February 

Indian scooter market, including Bluetooth con-
nected speedometer (with navigation assistant, 
caller ID, top-speed recorder,in-built lap-timer 
and service reminder), engine kill switch, stealth 
inspired styling etc.
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ROG (Republic of Gamers) is a subsidiary brand 
of ASUS that focuses on High performance 
gaming products with a strong stealth design 
language.

Since its founding, ROG has set new industry 
standards creating innovative, hardcore gaming 
gear that empowers gamers and enthusiasts 
everywhere.
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• Both Ntorq and ROG share stealth inspired
design language

• ROG products have a lot of interesting and
innovative CMF which can be applied to auto-
motive industry as well.

• Both are well established and popular brands
operating in different segments, a TVS X ROG
co branding will help both brands to diversify
into each other’s audience.

• Both brands aspire to create meaningful and
affordable performance oriented products in
their respective domains.

• Owning an ROG device is also a statement
now, the same appeal can also be brought in a
nTorq Scooter through a partnership with rog.
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The Brand Identity Prism, developed by Jean-No-
-

pany’s brand identity that includes six elements: 
-

tion, and self-image. Expressing the brand con-
sistently across all six elements creates brand 
coherence, which strengthens the connection be-
tween the brand and the consumer.

Brand Prism of Ferrari
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Age: 19

Student, Amateur Gamer

Martin is passionate gamer, he likes to proudly showcase his iden-

tity as a gamer. He is looking buy a scooter primarly for his per-

sonal use and occasional family use. He will be looking something 

MARTIN
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Thank You
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