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Objectives

1. To select 5 categories like e-commerce, entertainment, e-ticketing, social       
networking and web mails and find out the best practices used/applied to 
position the features in those web sites.

2. To do comparative heuristic evaluation  of           

the following web sites.  

  Riyadh bank 

and comparative analysis

  Dallah al Baraka Group

�

�

  Gulf International Bank

  Dallah al Baraka Group

�

�
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Ratings
Look & feel Ease of use

How good for 

novice user Navigation

7/10 7/10 6/108/10

6/10 4/10 5/105/10

4/10 3/10 3/103/10



www.riyadbank.com
bank

http://www.gibonline.com
Inernational

Rating : 7/10

Rating : 5/10

Riyad

http://www.gibonline.com

www.albaraka.com
Altawfeek.com Rating : 3/10



Recommendation

•

•

•

•

Coding should be proper, there should not be 

link which are half clicked and half portion left behind 
not clickable.

Separation of ads should be proper. It should not get 
mixed w ith the content of page.

 Alignment should be proper. Content should not 
bulge out of page outline.

Different  links should be separated properly, they 
should not me merged. Proper spacing, underline, 

•

•

The links should not be too closely placed that the 

courser transitions cannot be seen.

Dead links should not be given on the page, 

which leads nowhere.
Proximities should be taken into consideration 

while placing the links

�       

•

•

•

•

•

should not me merged. Proper spacing, underline, 

bullets can be used.

The font, color ,font size used for any link should not 

be used for headlines on the same page.

Light shades should be used for such web sites.

Consistency should be maintained thought the web 
site.

Website pages should not be too long, user don't 
like scrolling too much

Give relevant information only, w hat the heading 
says.



Different methods of UTDifferent methods of UT



Rec ru i r  u s er

 

G ive  t h em  a t as k  t o  p e rf o rm

 

A sk  q u es t io n s

General Concepts of Usability Testing
 O b s erve  an d  t ake  n o tes  

 

w h ile  u se r is  p e rf o rm in g  t as k

 C o llec t  d a ta  like  t im e t aken  t o

 

C o m p le te  t h e t as k ,e rro r s  m ad e

 
A n alys e t h e d a t a

 

General Concepts of Usability Testing



Thinking Aloud Protocol

Rec ru ir  u ser
 

G iv e t h em  a t as k  t o  p er f o rm

 

A s k  q u e s t io n s

 

Thinking Aloud Protocol
A s k  u s er  to  v o c a lize w h at  h e is  

 
Th in k in g  w h ile p er f o rm in g  t h e

 
t as k

 

A n aly s e  t h e d at a

 

O b s erv e an d  t a k e n o t es  

 
w h ile  u s er  is  p e r f o rm in g  t a s k

 



Co-Discovery Method

S elec t  t w o  u s e r  

G iv e t h em  a t as k  t o  p erf o rm

 

A s k  q u es t io n s

 
A s k  u s ers  t o  v o c alize w h at  t h ey  

are t h in k in g  w h ile p er f o rm in g  
th e t a s k Co-Discovery Method

A n aly s e  t h e d at a

 

O b s erv e a n d  t ak e n o te s

  

w h ile u s er is  p erf o rm in g  t as k

 

A s k  d irec t  q u es t io n s

 

ab o u t  th e p ro d u c t

 

 
 

th e t a s k

 



Question-asking Protocol

S elec t   u s er  

G ive  th em  a t as k  t o  p e rf o rm

 

A sk  q u es t io n s

 
A s k  u s e r t o  e x p lain  w h a t  h e is  

th in k in g  w h ile p erf o r m in g  
t h e t as k Question-asking Protocol

A n a ly s e t h e  d a ta

 

O b s er ve an d  t ak e  n o t es  

 

w h ile u ser  is  p er f o r m in g  t as k

 

A sk  d ir ec t  q u es t io n s

 

ab o u t  t h e p ro d u c t

 

 
 

t h e t as k

 



Rec ru ir u s er  

G iv e t h em  a tas k  to  p erf o rm
 

A s k  q u es t io n s
 

Performance Measurement
O b s erv e an d  t ake n o tes  

 w h ile u s er is  p er f o rm in g  t as k

 

Per fo rm an c e m at ric s

 

A n aly s e t h e d at a

 

Performance Measurement



Eye tracking allows testers to identify what participants 
look at during the course of a usability test. Eye tracking 

equipment uses several different technologies, incl uding skin 
electrodes, marked contact lenses, image processing cameras, 
and reflector trackers. The last type is probably the most 

effective, as it does not require physical contact with the user's 
eye/eye socket. Instead, a beam of light is projected onto the 
eye; a sophisticated camera picks up the difference between the 

pupil refection and known reference points to determine what 

.

Eye Tracking

pupil refection and known reference points to determine what 
the user is looking at. 

Eye tracking involves sophisticated, usually expensive 
equipment. In most cases, unless the particular product you're 

testing requires eye tracking testing, it's best to find a usability 
lab that has already purchased an eye tracker and rent time at 

that lab for your testing. 

Use this technique when you absolutely have to identify 

what a person looks at during a usability test. For most products, 
regular inspection or testing methods will identify enough 
usability problems to the point that eye tracking isn't necessary
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E-ticketing Social networking

E-commerce

Entertainment
Web mail



Process 

1. Selected 3-5 different websites from each categories 

2. Sorted out all features from each websites in each 

categories.

3. Then listed out common features which are present 

in all websites of same categories.

4. Prepared Questionnaire for survey for each categories.4. Prepared Questionnaire for survey for each categories.

5. Survey :

1.  Did 3 users per categories personally.

2.  And total of 82 users online survey.

6. Evaluation of the survey.

7. Preparing wire frames of website for each categories

which is the final output required by them.



Process 
Questionnaire



Process 
Test grid of websites



Process 

Interview 



 82 online surveys and 12 personal surveys.

Total - 100 surveys



Online survey questionnaire 



Online responses



Online responses



E-commerce wireframe



E-ticketing wireframe



Social networking 
wireframe



Web mail wireframe



Entertainment wireframe



Refeences

�A Practical Guide to Usability Testing

By Joseph S. Dumas, Janice C. Redish

�

�

�

E-commerce User Experience Usability Research and 207 
Design Guidelines

   Digital Web Magazine - Practical Usability Testing

   E-commerce User Experience Study-Nielsen Norman 

Group

 F-Shaped Pattern For Reading Web Content (Jakob 
Nielsen's Alertbox)

�

�

Nielsen's Alertbox)

  Jjameshom_com  Usability Methods Toolbox  Usability 
Methods Toolbox Bibliography

   Www.useit.com

�



Thank youThank you


