
PROJECT 1 
SUMMER INTERNSHIP

BRANDING  
TRANSIT HOTEL AT MIAL  

PACKAGING  
VANISH STAIN REMOVER
BY SHRESHTA JAISINGH





Incorporated on May 5, 1989



Creative head: 
Ex-IDCan Naren Ghate, 
who designed the office



AEROSPACE 
AUTOMOTIVE 
BROADCAST 
CONSUMER ELECTRONICS 
DEFENCE & PUBLIC SAFETY 
HEALTHCARE 
MEDIA & ENTERTAINMENT 
NETWORKING & TELECOM 
RETAIL & CONSUMER GOODS



• Headquartered in Bangalore, India, with a global network of offices 
in Dubai, France, Germany, Japan, Malaysia, Singapore, South 
Africa, UAE, UK, and USA

• Services in the areas of Service Design, Design Research, UI/UX, 
Product, Visual and Automotive Design

• The Graphics team started as an auxiliary to the Product Design 
department, mostly to create standard packaging labels

• Over 3,000 employees! = Design Factory



THE CASE FOR BRANDING



Brands—Stalking horses for international capitalism?

“(Brands are…) A fascist state where we all salute the logo and have 
little opportunity for criticism because our newspapers, television 
stations, internet servers, streets, and retail spaces are all controlled 
by multinational corporate interests.”

Source: The Economist, 8 September, 2001

– Naomi Klein, Author of “No Logo”



• Brands began not as a means for consumer exploitation, but 
of consumer protection

• In pre-industrial days, a brand provided a guarantee of reliability 
and quality. It’s owner had a powerful incentive to ensure good 
products, in order to persuade people to come back for more

• Distance created a need for brands

• In poor countries, the arrival of foreign brands points to an increase 
in competition

Source: The Economist, 8 September, 2001



– Author Unknown 

“When you’re a kid, there’s nothing more sacred to you than 
your toys. So you scribble your name on them with a marker  
to stake indelible claim. Grownups do the same thing with their 
businesses, only they use a logo or visual identity to declare 
ownership of a product or service.” 



BRANDING
A transit hotel at the Mumbai International Airport Limited (MIAL)



NIRANTA
• A temporary nest for travellers who need to make a pitstop 

at MIAL 

• All branches have a large aquarium at the facade 

• The architecture of the hotel featured extensive Jaali 
(lattice) work 

• Branding brief was to examine themes of transience, 
relaxation, and the calming effect of water







CHOSEN LOGO—1ST ROUND

Property of Tata Elxsi Ltd.



COLOR PALETTE

Pantone 8643 C Pantone 273 C

LOGOTYPE



TASK: CREATING A BRAND LANGUAGE THAT CAN BE ADAPTED 
AND APPLIED ACROSS THE HOTEL’S DELIVERABLES, 
COMMUNICATION, SIGNAGE & SERVICE

STAGE 2



BREAKDOWN AND RECONSTRUCTION 
USING LOGO ELEMENTS

ROUTE 1





EXPLORATIONS



EXPLORATIONS





APPLICATIONS









DECORATIVE , INSPIRED FROM ARCHITECTURAL 
LATTICE PATTERNS

ROUTE 2















APPLICATIONS





















MINIMAL, COGNITIVE VISUAL LANGUAGE  

ROUTE 3



Using elements from the logo itself, this route breaks down the 'A' and 
establishes the essence of brand to create an octagon-inspired, 
symmetrical motif. The tessellated pattern is instantly recognizable and 
serves to homogenize every aspect of the hotel for better brand recall. 



PAUSE TRANSIT/
NIRANTA

TOUCHDOWN CELL / HIVE /
SPACE / ROOM

+ + =



UNIT VARIANTS / EXTENSION OF BRAND LANGUAGE











APPLICATIONS























PACKAGING
Vanish detergent packaging pitch for Reckitt Benckiser



VANISH & AIRWICK

• Brief was to create Key Visuals, i.e. infographic visuals 
on the front of the packaging  

• The illustrations have to keep in line with the existing 
packaging, no change of style 

• The visuals follow a particular format, size, color scheme, 
text size, typography (even the percentage of the drop 
shadow!), etc. as per the RB brand manual 



















APPLICATIONS























• Maps of Periyar river and theorised themes for Kochi Metro 
(concept proposal for 1st station in Aluva) 

• Created wall graphics for Space design for TCL 
• Research/ Referencing Tata SEZ in Orissa (1st round— Scope 

of Work presentation) 
• Brochure redesign for Taj London — St. James Court 
• Content creation for Niranta, taglines, naming the Spa, Gym, 

Restaurant, etc. 

ALSO WORKED ON:



FIN.


